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Marseille, 14 June 2007

Internity, the Avenir Telecom Group’s direct retailing chain,

presents its new generation of stores

Thanks to the hard work by the General Management of the Avenir Telecom Group and after
several months of preparation, the new Internity concept, devised by the Interbrand agency,
has seen the light of day. It will involve all 553 of the Group’s European stores, as well as the
500 new retail outlets planed for in the chain’s 3-year development plan. The coherence and
homogeneity of the stores’ visual identity will strengthen the awareness and force of the
network overseas.

The changes in the outlets are designed to meet a number of objectives: to simplify and
clarify the myriad of offers available to the consumer, while at the same time creating a
pleasant and dynamic work setting for the employees who each day play a key part in the
company’s success. This new concept will also enable the company to provide even more
added value to its manufacturer and operator partners, thanks to the optimal promotion of the
products and services that are distributed.

A multicoloured logo

The new logo has also been modified, with shaded tones going from sky blue to bright red.
This rainbow of bright, cheerful and dynamic colours symbolises the company’s enthusiasm
to face all the challenges of the future. This extremely positive approach reflects the culture
of Internity and the high-tech environment in which it operates.

A modern and professional store concept

The entire organisation of the shop and the signs and labels which are used have been
designed to be simple, efficient and dynamic to look at, so as to better highlight the product
offer. The sales area has been made less cluttered and all of the signs and other indications
are concentrated on the walls and in the windows. It all looks considerably more
professional, while at the same time maintaining the warmth and dynamism which have
always characterised Internity.
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An innovative and clever new signing policy

The notions of movement and modernity are reflected in the long mural frieze which
presents young, trendy figures with broad smiles, moving effortlessly through a high-tech
world. This frieze is adjustable and monthly commercial offers can easily be inserted among
the figures according to needs.

Pictograms to make things clearer

Pictograms have been created illustrating each of the services on offer and the various
product families sold by Internity, to enable customer to identify what they are looking for as
soon as they enter the store. For example, the "Bargain Mobiles", "Computer Workshop",
"Multimedia Player" and "GPS pictograms, for example, will ensure customers, in the blink of
an eye, that they are heading in the right direction.

Carefully designed shop windows

Wider display cabinets with glass panels have been specially created in order to better
highlight the mobiles. They are set at an angle to optimise the visibility of the products and,
another cunning little idea: they have mirrors underneath each telephone so that the
customers can also see the back of the products.

Product segmentation that has been entirely redefined

A new segmentation has been established, based on different forms of use, in order to
enable the consumer to quickly identify which offer best suits his needs. User-friendly
phones, photophones, musicphones, smartphones etc... are all clearly distinguished by
means of the pictograms and colour codes.

New product labels
In the windows, the labels have been increased in size by almost 80%. Internity will thus be
providing customers with information that is clearer and more detailed than eve, on each of
the products on sale.

"The clarity of the offers and the modernity of the concept will breathe new life and
dynamism into our stores," claims Jean-Daniel BEURNIER, Chairman of the Avenir Telecom
Group. We opened our first ‘new generation’ Internity store in Cascais in Portugal on 30"
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May, and the first results are very impressive, because the turnover for this single store has
increased by an average of almost 50% over the first two weeks!”

The overall transformation of the network across the 6 countries where it has Internity stores
will be complete by the end of 2008.
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Internet site: www.avenir-telecom.com
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