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Marseilles, 21 August 2007 

 

First quarter 2007/2008 consolidated sales 

Direct distribution continues on a growth trend 

� m 
Q1 April-June 

2007/2008 
Q4 April-June* 

2005/2006 
Change 

% 

Direct Distribution 66.4 62.7 +5.9% 

Indirect Distribution  81.2 88.3 -8.0% 

Total excluding export sales 147.6 151.0 -2.3% 

Handset exports 3.6 14.1  

Consolidated sales 151.2 165.1  
 
* Allowing for the change in financial year end (previously 30 June, now 31 March since the financial 
year commencing 1 July 2006), the comparable period of April to June 2006 is equivalent to the fourth 
quarter of the 2005-2006 financial year ended 30 June 2006. 
 
Avenir Telecom Group sales for the first quarter of the 2007-2008 financial year amounted to 
� 151.2m, 8.4% lower than the comparable period of April to June 2006. This decline is 
mainly due to the sharp fall in export sales of handsets, a non-strategic activity for the Group, 
as a result of the unfavourable Euro/Dollar exchange rate, which continues to handicap 
business conducted from Eurozone countries. 
 
On the basis of comparable consolidation, sales for the period were stable.  
 
Direct distribution continues on a growth trend 
On a comparable consolidation, direct distribution continues to improve with sales up by 
12.1%, representing 45.3% of group sales against 40.3% at 30 June 2006. 
 
The store portfolio numbered 496 active outlets at 30 June 2007, of which 98 were acquired 
over the previous 12 months, with 57% of these opened in Eastern Europe (Romania and 
Bulgaria), generating a lag between the growth in the store portfolio and that of sales. 
 
The 54 Maxi Livres stores acquired in France in December 2006 are not included in the 
portfolio of active stores at 30 June 2007. 
 
Indirect division shows small decline 
The indirect distribution division posted a small decline (-3.8%) on comparable consolidation. 
This decline in sales is due mainly to a shift in mix towards loyalty schemes and pre-paid 
subscriptions. 
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Change in geographic mix 
With sales of � 81m, international subsidiaries accounted for 54% of sales at 30 June 2007 
compared to 51% at 30 June 2006. 
Avenir Telecom has made further progress in European markets where penetration rates 
continue to grow, against a background of intense price competition and the following main 
trends: 

- In Western Europe, the strategy of our operator partners to progressively pursue 
loyalty schemes 

- In Eastern Europe, markets driven by customer acquisition and an evolution of the 
product mix to post-paid subscriptions 

 
- France recording flat 

sales during a 
traditionally quiet period 

- Spain actively developing 
its store network 

- The UK recording sales 
in line with the mobile 
operators’ strategy to 
encourage loyalty, 
coupled with a fall in the 
unit prices of handsets 

- Romania benefiting from 
the change of operator 
relationship as of April 
2006, both in direct and 
indirect sales 

 
 “The continued growth in direct distribution is being achieved against a very competitive 
background where both the price of mobile handsets and technological innovation are the 
determining factors for consumers”, said Jean-Daniel Beurnier, Chairman of the Avenir 
Telecom Group.  
 “The success of our new Internity concept in Spain, Portugal and now France, has 
strengthened our partnerships with both operators and handset manufacturers.” 
 
 
Annual General Meeting,  27 September 2007 
Avenir Telecom’s Annual General Meeting will take place on 27 September 2007 at 10.30 at 
the company’s headquarters in Marseilles. 
 
Among the resolutions put to the vote will be: 
 - the distribution of a � 0.06 dividend 

 - the repayment of � 0.006 per share from the share premium account  
This amounts to a total dividend distribution of � 6.1m. 
If these proposals are agreed at the Annual General Meeting, this sum will be paid out on 26 
October 2007. Notice for this meeting, will be published on the BALO on the 22 August 2007 
and will be available on the company’s internet site at: www.avenir-telecom.com 
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� � Forthcoming events 
 - The Annual General Meeting will take place on 27 September 2007 at 10.30 at the 
   company’s headquarters in Marseilles. 
 - Paris Midcap Event: 17 and 18 September 2007 in Paris at the Palais Brongniart 
 - Salon Actionaria: 16 and 17 November 2007 in Paris at the Palais des Congrès 
 
� � Publication calendar – Financial year 2007/ 2008 

- First half sales and results : 26 November 2007 
- Third quarter sales: 14 February 2008 
- Full year sales: 15 May 2008 
- Full year results: 2 June 2008. 

 
About Avenir Telecom 
Avenir Telecom is one of the leading European distributors of telecoms products and 
services. The Group distributes telephones, subscriptions and accessories directly through 
its network of 557 own-branded stores (direct distribution) and to a client base of 
hypermarkets and independent resellers (indirect distribution). 
Avenir Telecom employs 2,802 individuals in seven countries: France, Belgium, UK, Spain, 
Portugal, Romania and Bulgaria. 
Avenir Telecom is listed on Euronext – compartment B (Euronext  Paris). 
The Avenir Telecom share is a constituent of the CAC All shares, CAC Mid & Small 190, 
CAC Small 90, IT CAC, Next 150, Next Economy et SBF 250 indices. 
ISIN: FR0000066052 
Reuters: AVOM.LN 
Bloomberg: AVT:FP 
 

Investor contacts: Agnès Tixier / Carole Alexandre 
Tel:  +33 4 88 00 61 32 
Fax: +33 4 88 00 61 00 
e-mail: calexandre@avenir-telecom.fr 
 

Press contact: Gaëlle Gille 
Tél:  +33 4 88 00 61 22 
Fax: +33 4 88 00 61 20 
e-mail: gaelle.gille@avenir-telecom.fr 
 

Website: www.avenir-telecom.com 
 


